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tential platforms for social and inter-cultural encounter (Figure 4), there is ulti-

mately little exchange as foreigners and local inhabitants remain rather separat-

ed. What these areas have in common with shopping malls is that they are often 

places of consumption, and thus require the financial capability to participate. 

Therefore, for the majority of the migrants, namely the low-paid workers, these 

are exclusionary spaces.

The restrictions of mobility, by not owning a car, as well as severely limited lei-

sure time and budget for transport costs, limits the action spaces of labour work-

ers mainly to city areas where they are working and staying—which are often 

non-central locations. However, on Fridays (the weekly public holiday in the Gulf) 

Figure 3. Surroundings of the Renovated Souq al Dira in Doha (Qatar)

with “New” Public Spaces for Encounter.

free, accessible public spaces, such as parks, beaches, the corniche (e.g. in Doha, 

Muscat, Dubai), sitting areas and places around food stalls, and coffee shops be-

come vibrant areas of public life and social gathering across a broad social and 

cultural spectrum. Generally, male workers from South—and Southeast Asia meet 

in groups according to their community belongingness or identity (nationality, 

language, religion, caste, or social status) in those “open” places in their limited

leisure time (see Figure 5). 

Spatial practice shapes Gulf cities not only via the creation and the use of public 

spaces, but also through institutions which transfer cultural attitudes and val-

ues from the homeland to the destination localities. In particular, foreign mid-

Figure 4. “Café International”: Idealised Places for Inter-Cultural Encounters
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dle-class professionals who can afford to bring their families along with them to 

the Gulf, participate actively in institutional community-building through inter-

national schools (e.g. Sri Lankan, Pakistani or Indian Schools), national cultural 

centres (e.g. Indian social club, cricket clubs) or religious spaces. Due to the high 

presence of foreigners in the Gulf countries for several decades now, an increas-

ing tolerance towards the practising of other religions can be noted and its ex-

pression is being increasingly materialised in the form of temples or churches, 

in some cases even on granted land from the governments. 

Understanding the spatial practice of the different social or cultural groups that 

are shaping the Gulf cities from the way they live and work in them means to 

Figure 5. Meeting of Workers Outdoor on a Friday in Ruwi (“Little India”)

in Muscat (Oman).

understand, firstly, the hidden mechanisms of how sub-alternity is being con-

structed amongst the residents and through an opaque spatial hierarchy within 

these cities.

(II) Conceived space (“representations of space”)

The conceived space is a very powerful dimension for the production of space, 

which comes through representations of space. According to Lefebvre’s spatial 

concept, a “conceived space is a place for the practices of social and political 

power.”7 It is the world of spatial imaginations. In theory, it stands for spatial 

utopias and visions of urbanists, architects, and politicians. 

However, when applied to the example of the production of Gulf cities through 

migrants, this spatial dimension similarly shows its very powerful meaning for 

the cities, in particular with regard to the spatial production (likewise possibili-

ties) of low paid migrants: it can be comprehended as the imaginations and ex-

pectations of economic migrants. They create “ideal pictures” of the Gulf as a 

destination and symbol of hope for a better life. Hence, for the majority it is a 

way out of poverty or to escape their often problematic reality back home, such 

as the lack of employment possibilities, low wages, social pressure, etc.

The mostly idealised imaginations are efficiently reproduced amongst the trans-

local migrant’s networks. Individual migration “failures” are rarely reported, al-

though they cover a wide spectrum of reasons, including far longer durations of 

working abroad than expected, family problems back home, less monetary re-

ward and thus remittances than expected, hard working conditions, mental and 

physical health issues and more. 

Henri Lefebvre, The Production of Space, p. 222.7.
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The narrative of “success through migration” is a powerful addition to the marked 

improvement of the living standards for individual households due to the remit-

tances that are sent back. Together, the successful examples and the imaginar-

ies keep the recruitment process and the migration dynamic to the Gulf inces-

santly vital and alive. 

Irrespective of the personal plights of labour migrants, the remittances from the 

Gulf States are an essential push factor—for the individual migrants as well as 

for the national economies of the sending countries on a macro-scale. Most of 

the remittances are going to be invested in upgrading the individual’s or fami-

ly’s living standard: houses back home are most commonly the first investment; 

further projects are, e.g. the costs for weddings, dowries, and education of the 

children. 

These ambivalent experiences with migration to the Gulf turn the cities into 

paradoxical places: arguing from the lens of an “emotional geography”, the Gulf 

cities represent spaces that cover the broad spectrum from hope to despair. The 

large numbers of low-skilled migrant workers, who are the ones who basically 

produce these imagined and experienced spaces, are contributing to the shape 

of the urban fabrics significantly, even though they are not entitled with many 

rights to the city. This dimension of the production of space in Gulf cities takes 

place largely via institutions (recruitment, work organisation, etc.), and via the 

lived trans-locality of migrants. The imagined space of a successful migration is, 

therefore, part of the trans-local reality. 

(III) Lived space (“representational space”)

The lived space is the merged dimension of the two other spatial categories. It 

is the lived experience in the everyday life of people, nourished by the imagina-

tions of space as well as reproduced through spatial practice, and the mostly 

subconscious attachment to a place. It becomes all the more significant for the 

production of globalised cities, the longer the migrants stay and establish their 

trans-local everyday routines, albeit temporarily, in the destination country.

Lived space is the representation of trans-locality, which is well expressed and 

can be grasped through social networks. They are important mediums of com-

munication for the exchange of ideas, and to structure and support everyday life 

for migrants abroad. Networks are reproduced through socio-cultural attitudes, 

habits, consumption patterns, goods and services, all of which contribute to the 

diversity of the Gulf cities. 

However, reflecting on the “right to the city” of migrants,8 and therefore the right 

to be an active and creatively participant part of the society, is in the end deter-

mined by the politics of belonging. They are decisive in attempting to answer the 

question of to where migrants feel attached and how they identify themselves. 

The most important factor that causes migrants, no matter their origin, nation-

ality or duration of stay in the Gulf, to not identify with the host country they 

live in, is the largely impossible task of achieving Gulf citizenship or to own prop-

erty (save for few exceptions). Immigration in any form is welcome in the GCC 

countries—only if it is temporary. Permanent immigration that extends to assim-

ilation, wherein any kind of ethnic difference disappears as a result of adapta-

tion on the part of the migrants, and naturalisation, are not targeted. 

Therefore, social integration opportunities for migrants are restricted, with struc-

Henri Lefebvre, Le Droit à la Ville. (Paris. Ed. Anthropos, 1968).8.
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tural integration into the labour market and the socio-economic position becom-

ing the decisive factors. The host society as a whole is not available as a point 

of reference for social integration, but only that segment of the heterogeneous 

society which is accessible to the migrants based on their individual economic, 

social and cultural assets. Hence, lower skilled migrants, domestic workers and 

others who have limited mobility and restricted time and money disposability, 

generally live and meet with likewise-situated people. Language, religion, and cul-

tural practice, which are all comprised in one’s social status, are the utterly im-

portant categories for feeling socially comfortable and accepted—and thus, hav-

ing access to specific segments of the entire society.9

This means that the urban societies in the GCC are segmented societies with 

clear factors for the social hierarchy. This bears the risk of self-exclusion of 

some which is often seen as hindering factor for social and economic develop-

ment of a society as a whole. 

Conclusion

“Every society produces its own space according to its mode of production.”10 

Lefebvre’s theory helps us to understand the modes of social and spatial pro-

duction and the struggle over the meaning of space. Furthermore, it can be used 

as a conceptual instrument to reflect the possible scenarios for urban and social 

Veronika Deffner and Carmella Pfaffenbach, “Urban Spatial Practice of a Heterogeneous Immigra-

tion Society in Muscat, Oman,” Trialog: A Journal for Planning and Building in the Global Contexts, 

114 (2015) Oman: Rapid Urbanisation: 9-15.

Derek Gregory, Ron Johnston, Geraldine Pratt, Michael Watts, Sarah Whatmore, The Dictionary of 

Human Geography (London: Wiley-Blackwell Publishing, 2009), p.698.

9.

10.

development—against the background of tolerance and a positive attitude to-

wards cultural (and social) diversity.

The fast growing urban areas in the Arab Gulf countries are experiencing new 

dimensions of socio-cultural globalisation in terms of pace and place-detach-

ment: New is that the increasing level of international and individual mobility is 

enhancing the fluidity and dynamic of trans-national movements and trans-local 

practices. Furthermore, the entanglement of traditional and modern lifestyles is 

increasing the urban and social fragmentation processes. And, socio-cultural het-

erogeneity is increasing and formerly clearly locatable place-identities are blur-

ring amongst the next generations of migrants. 

Therefore, strategies have to be discussed to deal in a sustainable, i.e. long-term 

perspective with the consequences of the multiple cultural encounters in mod-

ern Gulf cities, and to reflect the current policies of identity and belongingness.
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Globalisation of digital culture is constantly expanding as access to the internet 

as well as access to relevant tools to create digital culture is getting more afforda-

ble. An example for spreading and promoting culture across borders can be seen 

in the relationship between the GCC countries and South Korea and also in par-

allel developments of digital culture in both places. This relationship has gotten 

stronger in recent years and does not only include the trading and construction 

side of the link but also interactions related to music, film, TV-shows and fine 

arts.1

In the Gulf, the influence of global culture is omnipresent. The region was a 

trade hub for centuries and hosted traders from Asia, Africa and Europe. Today 

its vast amount of foreign labor in addition to a globalized world contributes to 

international cultural influence on local arts. Globalisation of culture in the Gulf 

and elsewhere can easily be observed online in digital cultural interactions on 

YouTube, Tumblr, Instagram and other platforms. When it comes to global cul-
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ture, the most popular recent example from South Korea might be the huge suc-

cess of Psy’s ‘Gangnam style’ which is the most watched YouTube video of all 

time.2 With new media and its accessibility and continued usage, cultural im-

pact does spread also outside of the known patterns of US imports of pop-cul-

ture. Recently, South Korea and Japan are the two countries that managed to 

globally promote their own distinct branch of pop-culture through the export of 

music and films. However, South Korea seems to take a much stronger econom-

ic approach to it, which works with state subsidized measures.3

During my field research in Oman and the UAE in 2009 it became clear that the 

interest in South Korea goes beyond trade and engineering. It seemed that espe-

cially younger women enjoyed watching historical TV dramas and from there 

developed a stronger interest in the culture which included attending concerts 

of traditional Korean music. The TV dramas initially found their way into the 

Gulf because of a South Korean state program supporting cultural exports and 

offering dubbed TV shows to channels all over the world.4 Cultural ties only got 

stronger over the years and resulted in a vivid interest in South Korean culture 

in the Gulf. Kim Suwan presented research that shows a correlation between 

cultural export and growth of economic exports from South Korea.5 The involve-

ment of South Korea’s economy goes so far that President Park encouraged a 

“Gangnam Style becomes YouTube’s most-viewed video,” BBC (November 25, 2012).

In 1999 South Korea spent $ 148 million on subsidies for this project. Doobo Shim, “The Growth 

of Korean Cultural Industries and the Korean Wave,” in Chua Beng Huat and Koichi Iwabuchi (eds.) 

East Asian Pop Culture: Analyzing the Korean Wave (Hong Kong University Press, 2008) p. 34.

From 2005 the South Korean government offered grants that encourage South Korean companies 

to introduce South Korean culture to other countries. Yasue Kuwahara, The Korean Wave: Korean 

Popular Culture in Global Context (New York: Palgrave Macmillan, 2014).

Kim Suwan, “Hallyu in the Middle East and its Future.” Presented at the 10th Conference of Asian 

Federation of Middle East Studies Associations. Kyoto, Japan. December 13, 2014.

2.

3.

4.

5.
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special focus on the creative economy during her visit to the UAE in 2015.6 This 

should be in addition to a strengthening of relations in the field of education, pub-

lic health, tourism and communication as well as the nuclear deal.7 Since then, 

the youth in the Gulf is continuously engaging with South Korean culture.8 This 

engagement expands to the consumption of Korean cosmetics and fashion in ad-

dition to the already established fandom of K-pop and K-drama.

An earlier research interest related to online media and digital culture in the 

Gulf led to an examination of the relationship with South Korea. The research fo-

cus widened to connections between Asia and the Gulf because ties seem to have 

gotten stronger in recent years. The main focus in this research lies on the visual 

output in the connection of digital culture. That means mainly images and vid-

eos online but connections can also be found in digital art in galleries and mu-

seums.9

To better understand the two regions’ digital sphere, the following is an intro-

duction to popular digital culture in the Gulf as well as a summary of aspects of 

digital culture in South Korea. Common features and intersections between the 

two will highlight the connection in arts. A broader context of questioning glo-

balized culture via digital media and its relation to local tradition will help un-

derstand current developments.

Cho Chung-un, “Park Seeks to Upgrade Relations in Gulf,” Korea Herald (February 26, 2015).

“South Korean President’s Visit to Strengthen Ties with Qatar,” Gulf Times (March 4, 2015).

Kim Suwan, Sueen Noh Kelsey as well as Nissim Otmazgin have worked on the impact on the 

relationship between Korean cultural exports in the Gulf and its relation to economic ties.

Ayoung Kim’s work for example connects Kuwait and South Korea in “Zepheth, Whale Oil from 

the Hanging Gardens to You, Shell 3” 2015.

6.

7.

8.

9.

Digital Culture in the Gulf

Especially in the Gulf countries where internet penetration is high and access 

easily possible, literary and visual output is important to young users and has 

been distributed since the early 2000s. Poetry and music performance and reci-

tation on YouTube, short stories, blog posts, Tumblr’s, animated visual novels 

or novels published chapter by chapter on Facebook are part of the everyday cul-

tural dissemination on the internet in the Arab world. Here it can be distin-

guished between macro level cultural connections, or state induced commercial 

actors as well as cultural content by ‘regular’ users

Preferences are constantly changing and developing but in general it can be said 

that poetry—which until today plays a major role in the Arabic literary tradition 

—is one important constant in online culture in the Gulf. When it comes to top-

ics, it is not much different from the rest of the world but in comparison to Eu-

rope, for example, a stronger emphasis on religion and poetry can be found. A 

constant is of course pop-culture, political events, religion as well as all kinds of 

commercially and visually pleasing elements.

Participation culture is an inherent feature of online cultural production. In the 

Arab world possibilities of self-expression are limited because of governmental 

restrictions. Hence, participating in and sharing of content is of high value. 

Digital Culture in Korea

Korean digital culture is in many ways similar to the one of the GCC. Blogs are 

still one of the more important outlets of thought virtual communities as well 

as message boards are equally part of platforms of political and cultural discus-

sions which is similar to the Gulf. However, all including platforms such as Cy-
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world are not to be found in the Gulf.10

A very distinct aspect of online culture in South Korea that cannot be found 

anywhere else in the world in this intensity is the huge industry around online 

gaming as a sport. YouTube videos and gaming competitions are watched world-

wide and are also popular amongst the youth of the Gulf. These forms of digital 

culture and platforms of interaction are increasingly interesting to a Middle 

Eastern audience as can be seen in the examples that follow.

Intersections and Common Features of Digital Culture in the Gulf and 

Korea

Online and offline, a lot of intersections and interactions can be found. On the 

one hand there are parallel developments when it comes to participation on a 

pop-cultural and a political level. On the other hand South Korea’s presence in 

the Gulf reaches a younger audience online that gets involved in a variety of ac-

tivities. There are plenty of Tumblr’s and Facebook pages used as outlets of fan 

culture to connect. 

It is interesting to note that language affiliations do not seem to play the deci-

sive role here. While English is usually the lingua franca of the internet, it is in-

teresting to see in the Gulf-South Korea connection and exchange of digital cul-

ture, it has very little impact. Language barriers don’t seem to hinder cross-cul-

tural communication. Surprisingly a lot of the South Korean Tumblr images, 

gif’s and video’s are subtitled in Arabic. This is due to very active fan participa-

tion. Images are getting more and more dominant in popular online culture. So-

Cyworld is a South Korean social network that is used since 1999.10.

cial media increasingly switches to visual output such as Instagram, Tumblr, Pin-

trest or YouTube.11

The interactive and participatory part of digital culture is embraced in both geo-

graphical areas. Especially message boards for discussions seem to be important.

Similarities in topics of interest in digital culture in both places are not only re-

lated to politics, K-pop and K-drama. One inherent feature that becomes visible 

when studying both digital fields, is the constant negotiation and discussion of 

body image. It seems to take over a large portion of both digital cultural spheres. 

This can mostly be found in contemporary digital art. Online in mainstream forums 

of course a lot of discussion around beauty and beauty standards can be seen on 

a variety of levels as well. This is a global trend that appeals to both contexts.

For the purpose of showing similarities of ideas, Figure 1 shows two examples of 

digital artists who deal with body image and global materialism. There are many 

more intersections between both geographical areas but these serve to show an 

overlap of critical dealing with societal issues. One inherent feature that becomes 

apparent when studying both digital fields, is the constant negotiation and dis-

cussion of body image. It seems to take over a large portion of both digital cultur-

al spheres. In the GCC, bodies are usually well hidden under wide clothes but mas-

culinity, femininity, and appearance in general, plays a role in society and media. 

The two examples of digital art deal with globalized commercialism, bodies and 

body images. Both artists exhibit their works online as well as in museums and 

art galleries.

Ekaterina Walter, “The Rise of Visual Social Media,” Fast Company (August 28, 2012).11.
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The Korean digital artist Kim Joon is known for his digitally produced images of 

bodies that display brand names and his video works that include digitally ma-

nipulated moving images which often have elements of body parts in them that 

are decorated with patterns of traditional Korean culture. Kim interprets consum-

erism as shared identity with presenting his human billboards.12 Also as shown

in Figure 2, Al-Mutairi works with traditional patterns. He uses traditional pat- 

Kim uses tattoos in his work as an interpretation of Foucault’s “repressive hypothesis.” Rachel 

L. Baum says about his work “that whatever enters social discourse through prohibition will in 

fact proliferate and expand, colonizing our consciousness and spreading across our vision of the 

world. This dualism of proscription and obsession is clear in Kim’s account of tattoo as, on the 

one hand, expression, desire and self-creation and, on the other, “compulsion, coercion, duress 

and constraint—what Foucault describes as a “game of powers and pleasures.” Rachel L. Baum, 

“Skinning: The Art of Kim Joon,” Korean Artistic Project with Korean Art Museums (2014). http://

media.wix.com/ugd/3bbc6f_0272fb7d6f2f4889a68772f0c5a5e92b.pdf. 

12.

Source: Kim Joon, “We Starbucks” Graphic (2005). http://www.kimjoon.net/#!2005/cxld (Left). Kim

	 Joon, ‘‘Cradle Song - Blue Fish” Video (2010). https://vimeo.com/32307973 (Right).

Figure 1. Examples of Digital Art of Body Images and Global Materialism 

terns from a ghutra that is worn by men and turns them into a batoola (face mask) 

that is usually worn by women in his work. In galleries in the Gulf countries, im-

ages of naked human beings as seen in Kim Joon’s work are usually not exhibit-

ed. However, as shown in Figure 3, artists such as Fatima al-Qadiri play with beau-

ty standards for example in her graphic novella “Mahma Kan Athaman” from 

2010. Artists from both locations show similar directions of criticism of identi-

ty, body image and commercialist culture.

The Kuwaiti artist Abdullah Al-Mutairi is part of the “GCC collective,”13 which is 

a group of young artists from the Gulf and also part of international project of 

89plus.14 His work is exhibited online as well as in museums in the Gulf. Abdul-

lah Al-Mutairi plays with the relationship between body image and the material 

world. His earlier works include dealing with gender fluidity and national cos-

Source: Abduallah Al-Mutairi, “!!!ربحت معانا” Video (2013). http://dismagazine.com/blog/43971/

	 //:abdullah-al-mutairi/ (Left). Abduallah Al-Mutairi, “MASKulinity1” Photo (2010). http-ربحت-معانا

	 www.89plus.com/events/abdullah-al-mutairi/ (Right).

Figure 2. Al-Mutairi’s Works with Traditional Patterns

The GCC collective is an artist’s collective of different GCC countries.

89+ is a global artist archive project co-curated by Simon Castets and Hans-Ulrich Obrist. http://

www.89plus.com.

13.

14.
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tumes. For al-Mutairi the impact of nationalistic propaganda on individuals and 

groups in the Gulf is of great interest.

Both artists seem to be inspired by various forms of body image culture and the 

overtaking of commercialism in their works. In addition, Al-Mutairi and Kim pick 

up on local traditions without buying into the orientalist expectations of an in-

ternational art market. Another similarity is the interest in the impact of corpo-

rate branding on the individual. While Kim is branding his virtual models, al-Mu-

tairi develops short commercials.

Both artists are also showing an ironic approach to a serious subject and having 

a sense of humour while dealing with these topics. Kim and Al-Mutairi break with 

what the eye is used to by manipulating the ordinary or mainstream and break-

ing with its visuality.

As we can see in these images, a global vibe is represented in either the youth-

fulness or the commercialization of body images. Interestingly, the thematic ap-

pears to be heavily influenced by local culture. Abdullah Al-Mutairi’s works that 

promote gender fluidity and criticize the culture of materialism as a symbol for 

modernity dig into regional understandings of aesthetics. His engagement with 

Kuwaiti society in a global context appears to be very similar in its basic idea to 

Kim Joon’s play on materialism and body image in South Korea. Digital culture 

always connects the global and the local. It not only offers possibilities to make 

works accessible and share them with the world, it also helps to find a like mind-

ed community. Artists like al-Mutairi make clear that the internet is a place not 

void of ritual. However, it opens up aspects of distributing cultural production 

to the world. He emphasizes that communication strategies online are stretched 

far in the Gulf. It enables people to keep a strong focus on the local or regional 

while at the same time form a connection to the external; the examples highlight 

this aspect.

The two examples show internal struggles, discussions, even contradictions with-

in the usage of traditional versus contemporary. Kim and Al-Mutairi are demon-

strating critical positions towards global mechanisms of commercialized and of-

ten even ‘westernized’ culture—questioning commercialized cultural imperial-

ism, as well as regionally influenced standards of beauty or perceptions of gen-

der. While being embedded in a global context, a distinct direction of global main-

stream is questioned. This is especially interesting because it goes beyond what 

is expressed in ordinary online pop-culture.

Source: Fatima Al-Qadiri, “Mahma Kan Athaman” Novella (2010). http://www.alexanderprovan.com/

	 wp-content/uploads/2013/05/al_qad_new.jpg.

Figure 3. Beauty Standards in “Mahma Kan Athaman”
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Digital Culture

The online sphere is both regional and global. While most online activities are 

happening regional, global interactions as the ones between South Korea and 

the Gulf countries can also be found. However, the online sphere is more of a re-

gional space than a global space when it comes to distinct forms of cultural 

output. That means in the Gulf there might be a stronger focus on poetry than 

in East Asia, for example. In South Korea you can find a strong impact of gaming 

culture. 

It is also an international space. It goes two ways. On the one hand, it enables in-

ternational connections and exchange of mainstream culture, news and other in-

formation. On the other hand, a stronger focus on regional culture can be wit-

nessed. However, cross cultural and international interaction also takes place. 

This can be seen in the global interactions with South Korea. For the Middle East, 

regional and international connections became very obvious during the upris-

ings in 2011. Still, the content of shared material stays mostly local or regional. 

The opportunities that open up with interaction and participation culture online 

are of great importance for societies and help to exchange and develop ideas in 

a less restricted or censored space than an offline environment would allow. Con-

nections are not only established in media culture but also with actual events 

such as life performances and concerts. Despite the fact that there seems to be 

a larger portion of South Korean culture imported to the Gulf states, there are 

also ways of getting Gulf culture to South Korea, for example through concerts. 

However, this is rather minor in comparison.

The culture connection between South Korea and the Gulf countries stems from 

an economic interest which is then developed into broader interest in South Ko-

rean culture from the side of Gulf youth. While South Korea is financially de-

pendent on the Gulf, it uses its cultural products to strengthen the bonds that 

are established.

Are North-South Dynamics Valid When It Comes to Korea and the Gulf?

As the economic factor in the relationship is dominant, it influences the cultur-

al export as export is incentivized. This global exchange goes hand in hand with 

eclectic consumerist patterns. Gulf culture is slowly getting more hybrid in the 

sense that Chamsy El-Ojeili and Patrick Hayden use the term meaning the melt-

ing of cultures in which no one single society finds itself in the dominant posi-

tion.15 It still stays traditional while opening up slowly to new ideas, especially 

when it comes to the economy. In arts, localism in the context of a greater glob-

al community is part of global culture as Vladimir Korobov writes, a ‘hybrid’ be-

tween a national or local community and an international (global) social struc-

ture, whereby no one trait takes a dominant role.”16 Nevertheless, Gulf culture is 

dominant and there is no balance between foreign impact and local culture. How-

ever, through the heavy global impact on the region, the Gulf is receptive to cul-

tural products that embody similar cultural and moral values such as the histor-

ical South Korean TV dramas that show strong family ties and hierarchical family 

structures. As can be seen through online interactions as well as the parallel 

developments presented in the art works, the relationship between the two lo-

cations goes beyond mainstream culture. Gulf artists as well as fans of Kpop do 

Chamsy ElOjeili and Patrick Hayden, Critical Theories of Globalization (New York: Palgrave Mac-

millan, 2006).

Vladimir Korobov, “Models of Global Culture,” in Majid Tehranian and B. Jeannie Lum (eds.), Glo-

balization and Identity: Cultural Diversity, Religion, and Citizenship (New Brunswick, NJ: Trans-

action Publishers, 2006), p. 46.

15.

16.
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not limit themselves to the pleasures of state approved TV-shows but develop a 

deeper interest.

The themes I just presented are just one brief and incomplete overview of con-

nections in digital culture in the Gulf and South Korea. Usage of apps in a more 

mainstream context such as Tumblr and Instagram are used to connect the two 

and serve to promote South Korean culture. Intersections and overlaps can be 

found in dealing with critical ideas in contemporary digital art. A globalization 

in digital culture leads to a stronger interconnectedness and exchange as well as 

to rethinking local heritage and traditions. For a broadening of this research it 

will be interesting to look at other aspects of digital culture between South Ko-

rea and the Gulf such as digital archives, digital nation building and connecting 

networks between the two.
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